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Abstract. Under modern conditions, characterized by the development of information technologies, the approach
to trade activity has been changing fundamentally as its movement to the virtual reality brings changes in the
sphere of management and determines the organization of accounting. The current pace of development of
computer systems and technologies has led to the development of e-commerce, the possibility of function of
which is provided by the information systems. Methodology of research, analysis of last researches and publications.
Rapid growth of e-commerce market and the existence of practical issues concerning the organization and the
peculiarities of functioning of the appropriate entities have been formed a scientific interest in the task solving. The
need for accounting approach to e-commerce activity subjects has been identified the relevance of research. The
purpose of research is to generalize the researches regarding the e-commerce and its components, formation of a
common understanding of organization and the features of e-commerce business entities with the definition of
the accounting aspects in order to ensure efficiency. Subject of research. In the article the essence of e-commerce
and peculiarities of its implementation in connection with the development of e-commerce in Ukraine and in the
world has been considered. The activity of Internet-shops as one of the most popular e-commerce systems has
been researched. Advantages, disadvantages and feasibility of functioning of Internet-shops compared to other
systems have been identified. The place and role of accounting as well as the features of its organization in creating
of Internet-shop have been determined. The features of accounting according to the different ways of payment
have been considered. Results of research. The development of e-commerce in Ukraine and in the world contributed
to the development of the activities of Internet-shops as one of the most common of its systems. The ability to
save money and time when buying goods contributed to factors of this kind of e-commerce system in Ukraine.
However, during the organization of this type of trade it is important to take into account the negative impacts,
one of them - the need to develop electronic payment systems. Organization of operation of Internet-shops has
a number of features and in the first place it is provided by the Internet-site that initially requires an investment,
but in the future development minimizes costs and is more efficient and less expensive way of doing business
in the modern world. In the research the different aspects of Internet-shops, taking into account the methods
and organization of accounting, have been considered, the possible expenses at the beginning of activity and in
the further development of this type of trade have been identified, the various ways of purchase by customers,
that determine in complex the characteristics of functioning of the Internet-shop, have been considered. Thus,
accounting in modern conditions being still a source of high-quality (accurate, timely) information for management
system has been developing and transforming in parallel with changes in the types of business, appearance of
new objects and requests for information by appropriate users. In the article the peculiarities of the activities of
the online shops in modern conditions have been considered, in further research the other types of such business
models should be more studied. In addition, as e-trade is actively growing, the analysis of problematic issues
becomes the main tasks: pricing, product range, delivery and payment.
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1. Problem definition

The computer system and technologies development
influences the all types of activity and actual development
temps caused to the electronic business formation and
the opportunity the existence of which is provided by
information systems.

According to the Ukrainian association evaluation
the direct Marketing Association (UDMA) total market
e-commerce by the end of 2014 amounted to 1.6 bln.
dollars. (It’s included in the scope of the B2C-only sale
of new goods). In comparison with the 2013, the market
of e-commercial grew up to the 19% but in the dollars
cheeped for 20%. A lot of segments are recessed because
of UAH hard fall. Considering the economic situation
stabilization, the e-commerce market volume to 2016-
2018, is foreseen to positive tendency: 2016 — $1.4 bln.,
2017 — $1.8 bln., 2018 — 2.3 bln. dollars (UDMA, 2014).
The common tendencies witness about the functioning of
the e-commerce market and Ukraine’s integration to the
global processes.

By the foresee of a lot of other experts in 2016, the
Internet trade in money equivalent will reach the point of
5,65 bln. dollars. In Ukraine there are 8000 shops that sell
almost any product, but most of them are small players
in the market are not able to provide a significant level of
investment in marketing and advertising, infrastructure
and logistics (Boychuk, 2014). Currently, the most
common type of e-commerce is the sale of goods and
services through the activities of online stores. This
distance selling includes many features and uses, as a
system that requires a comprehensive approach to the
organization of its operation, and in the subsequent
development.

The speeded up of e-commerce and existing of practical
questions about organization and features of the activities
of relevant stakeholders to formulate a scientific interest in
the problem solving.

In a way, such tendencies of Internet development in
Ukraine are studies by OV. Boychuk (Boychuk, 2014),
the features of stakeholder e-commerce is considering
TV. Bochulia (Bochulia, 2013), e-commerce in the field
of information services examined LL Intercession, A.A.
Kopachev (Pokrovskaia, Kopachev, 2014), accounting
and tax aspects of the online shopping study Yu.A.
Kudryavtseva, S.V. Pelkova (Kudryavtseva, Pelkova, 2014),
VV. Khudoleev (Khudoleev, 2003) and others.

The necessity of accountancy approach to the activity
of electronic trade defined the actuality of carried out
research. The goal of research is the informational
generalization in connection with systems of e-commerce
and its components the formation of a common
understanding of the organization and characteristics of
the subjects of e-commerce activities, the definition of the
accounting aspects in order to ensure efficiency.
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2. Tendencies of e-commerce development
in Ukraine

In the modern conditions with specific development
of informational technologies, the approach to the trade
activity is essentially changed, because its movement in the
virtual reality brings changes in the sphere of management
and determines the organization of accounting.

Learning the especially the organization of accounting
and taxation treatment of trade organizations costs, TV.
Dedova (Dedova, 2005) means that in the system of
state market relations is a set of trade organizations is the
main link between the production and consumption of
products. As a source of cash income, sale forms are the
basis of the financial stability of the state.

The advantages of alternative trade activity functioning —
are the Internet shopping is studying TV. Bochulya
(Bochulya, 2013), calling such: for the buyer - costs saves
time and money for the seller — the savings on rent and
commercial premises maintenance, payment of personnel
and other expenses associated with the conduct of
commercial activities.

Internet — is a trade has own legal, accounting and tax
features, is developed last times and it’s appeared more and
more online retailers. Internet shops - it’s the enterprises
and organizations engaged in trade via the Internet
(Khudoleev, 2003).

Learning the features of e-commerce, L.L. Pokrovskaia,
A.A. Kopachev (Pokrovskaia, Kopachev, 2014) focused
attention that traditional methods of doing business in
today’s economy is not fully in line with trends in the
development of organizations.

Electronic commerce is able to essentially increase the
economic efficiency of enterprises. Researchers define that
the implementation on the enterprise the e-commerce
methods of business allows increasing the efficiency of
promoting goods and services, to expand markets, develop
a relationship with customers, helping to reduce ongoing
costs, reducing the total time of customer service and
order processing.

According to the Khudoleev V.V. definition (Khudoleev,
2003), the trading through the Internet has the list of
practical features:

- sale of goods produced mainly natural persons;

- link the buyer and seller there is no direct, personal
contact by using different means of communication;

- lack of internet-shop real trading platform;

- implementation of the delivery of the goods to the
buyer;

- other features of e-commerce.

3. Internet-markets as the system
of e-commerce

Traditionally e-commerce systems in the consumer’s
sector (B2C) are the electronic strip mall (supermarket),
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Internet storefronts and Internet stores. The organization
of market activity and implementation of certain system
depends on the daily transactions number which defines
the opportunity each of independent business with the
help of Internet storefronts and automation of all processes
and the functioning of the respective Internet stores.

Internet-store needs the official web-page with online
sales function which is possible to be carried out in two
ways: creation of an electronic sale point or its renting.
In the first case developers wages, premiums charged
with such salaries, payment of a domain name for your
site (the special name of the site), the cost of hosting
(storage services pages on the site on a dedicated server
on the Internet) are the expenses. It also includes the
other expenses which are connected with developing
(Kudriavtseva, Pelkova, 2014). In the case when the
online store is rented, the rent expenses per month are got
(Kudriavtseva, Pelkova, 2014).

In the same time the e-commerce trade supposes the
permanent support in adjusted site operation, track-
systems by site visits accounting and individual products
pages on the basis of the principle of personalization and
profiling technologies to further analysis and possible
management decision-making, cooperation with delivery
services, online counselling clients.

The qualitative consumer consultation, especially in
the Internet-stores activity, is the key task because quick
servicing and informing encourage the competition
advantages in the actual competitive conditions. The

servicing tasks are the professional consulting, quick order
execution.

4. Organizational aspects of accountancy in
Internet stores

The accountancy is the source of informational
formation about enterprise activity with the purpose of
future control and use for management decisions. The
importance of such information forming is defined by the
market competition, the predominant choice of the buyer,
and the influence of external factors in the market, high-
risk conditions of uncertainty in the business. The risks
influence may be avoided or minimized having qualitative
information which the reliability, timeliness, volume
define the main characteristics.

It’s widely known that information is the priority
productive factor which defines classic land, labour,
capital. Together with the entrepreneurship abilities as the
productive factors form the most powerful competitive
potential development of economic activity in the modern
conditions.

Traditionally the elements of accountancy define the
primary accountancy, document circulation, inventory,
chart of accounts, forms of accounting, reporting.

The accountancy of Internet stores activity is not the
exception and the head of company is responsible for
its organization and legislation leading considering the
features of sale volumes and specific of Internet stores,

Key elements of Internet trade organization

A 4

Online store or its combining with the real trade network;
Way of trade L—» The opportunity of goods getting in the office and
showroom

Features of
collaboration with
providers

‘

The opportunity of operative work; basing on incoming
orders, or owning a warehouse for storing supplies;
optimization of problem such as stocks in order to minimize
their storage and maintenance costs

A 4

Bank transfer, credit card, e-money, cash on delivery, cash

Way of payment for goods [—| OO0 hand; . .
system of discounts and bonuses, promotions and sales,

special conditions

N Goods quality

\ 4

Responsibility for goods quality

Personal data protection

Responsibility for breach in personal data confidentiality

Fig. 1. Features of Internet trade organization and web page functioning
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defines the necessity of accountancy service creation or
leads the accountancy personally and also outsourcing
(which is considered below)

The accountancy leading for Internet stores originally
consists of taking into account the cost of website
creation and its functioning depends on the conditions.
In dependence of existence of outstanding rights for
web page and it’s defined as non-material active or future
periods expenses.

By the way, the accountancy organization depends on
the its features of web page functioning (fig. 1).

The differentiation of payments ways for consumers is
the main above mentioned moments because it forms the
completive advantages in connection with the suitableness
of purchase payment. In the same time, the use of bank
payment is the easiest way of payment for Internet store.
That’s why with the goal of such way popularization, some
Internet stores use sales pitch- is the additional bonuses
or discounts for customers who prefer this method of
payment.

Internet store accountancy may be carried out by the
introduction of the state of their own accountants (financial
services), or the financial company (outsourcing). The
Internet stores activity is new enough in this reason the
directing should to define the advantages and disadvantages
in every methods considering the cost of services, the
volume of work, qualified professionals.

According to the definition of V.F. Trunina and
V.A. Starodubtseva (Trunina, Starodubtseva, 2013),
the accountancy provides the qualitative service with
the essential economy of money in connection with
unnecessary equipment costs jobs, special software and
literature, payroll staff accountant and finance training and
refresher courses. In connection with the minimization of
costs, there is a time-saving, labor resource, which allows
us to develop more effectively.

The strengthening concentration of internal corporate
focus on the main purpose of the company by delegating
responsibilities for accounting outsourcer, which positively
encourage business, are watched in the organization.
Such company as a rule has the staff of highly qualified
specialists with wide job experience which is accumulated
by the similar tasks solving which means the essential risk
recession in correctness of accounting operations and
reporting distortion (Trunina, Starodubtseva, 2013).

Researching the accountancy in outsourcing,
T.L Kisilevich (Kisilevich, 2011) focuses attention on that
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small and medium businesses are essentially interested
in outsourcing development, as large companies create
institutions serving them on different types of consulting,
analysis, accounting, etc., as well as enter into contracts
with organizations, transferring to outsource not only
accounting, but also a number of other non-core functions.

By the way, the work of personal accountant or
accounting service of Internet store is often needed
automation and purchases the finished product, the use
of rented services. Such necessity is defined by the scale
of operations and additional tasks in the accountancy
organization: conducting book expenses and income, the
formation of the amount of taxes, registration of goods in
the context of suppliers and buyers, and others.

S. Conclusions and perspectives

E-commerce dynamic in Ukraine and world encouraged
the development of Internet stores activity as one of the
most distributed system. The opportunity in money and
time economy by the goods purchasing is the establishing
factors such e-trade in Ukraine. But during its organization,
it’s necessary considering the negative influences one of
which is the necessity in e-payment system development.

Internet stores functioning organization has its list of
features and is provided by the web page functioning which
originally needs the investments but further progress in
minimizing costs and is more efficient and less expensive
way of doing business in the modern world.

In the researching it’s considered the different aspects in
Internet stores functioning, taking into account the ways
and organization of accountancy, identified the possible
expenses in the beginning of activity and in future such
trade development, analyzed the different ways of goods
payment by consumers which in combination define the
features of Internet store functioning.

In a way the accountancy in modern conditions is still
the informational source for administrative apparatus,
developed and transformed in parallel with changes in the
business, the appearance of new objects and requests for
information relevant users.

Article considered the features of Internet store
functioning in modern conditions, further studies should
investigate in more detail other kinds of business models
for trading by the Internet. By the way because such trade
type is actively developed. The analyses of problematic
moments became the priority task: pricing of products,
product range, delivery and payment.
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Enena 1IPO3A0BA
YYETHbIE ACMEKTbl OCOBEHHOCTEW [EATENIbHOCTW WHTEPHET-MATA3/IHOB B
COBPEMEHHbIX YCJTOBUAX

AHHOTaumA. B coBpeMeHHbIX YCIOBMAX C XapaKTEPHbIM Pa3BUTEM MHPOPMALMOHHBIX TEXHOMOIMIA, KapAvHanibHO
MEHAETCA NOAXOA K TOProBOWN [eATeNIbHOCTW, MOCKOMbKY ee rnepemelleHne B BUPTYaNbHYI0 peanbHOCTb HeceT
n3MeHeHna B cbepy ynpaBneHUa U onpepenseT opraHu3auuio OyxranTepckoro yuyeta. AKTyarnbHble Temrbl
Pa3BUTUA KOMMbIOTEPHbIX CUCTEM M TEXHOJIOTMI NpuBeny K opMUPOBAHMIO SNIEKTPOHHOTO Br3HeCa, BO3MOXXHOCTb
CYLLEeCTBOBaHUA KOTOPOro 1 obecneurBaetca MHGOPMALMOHHbIMK cucTeMamun. Memoouka ucciedosaHus, aHanu3s
nocnedHux ucciedosaHuli u nybiukayul. YCKOPEHHBIN POCT PbiHKa 3IEKTPOHHON KOMMEPLMU U CYLLeCTBOBAHUE
MPaKTUYECKUX BOMPOCOB MO MOBOAY OPraHU3auunM 1 0COBEHHOCTEN AEATENbHOCTY COOTBETCTBYIOLIMX CyOBHEKTOB
chopMynupoBanu HayuHblii MHTEPeC K peLUeHuI0 MOCTaBNeHHbIX 3aAay. HeobxoanMocCTb yyeTHOro nopxofa K
LeATeNbHOCTY CYyObeKTOB 3NEKTPOHHON TOProBAY ONpefenuin akTyanbHOCTb MPOBEAEHHOro nccnefoBaHus. Lesso
uccnedosaHus ABNAETCA 0606LLeHNe MHPOPMaLIMM KacaTeNbHO CUCTEM 3/1EKTPOHHON KOMMEPLIUN U €€ COCTaBASIOLWNX,
dopmrpoBaHMe 06LLero MOHMMAHUA OpraHM3auun U OCOBEHHOCTEN [EATENIbHOCTU CYyObeKTOB 3SNeKTPOHHON
TOProBNY, ONpPeAeNieHEe yYETHbIX ACMEKTOB C LieSiblo 0becneyeHns 3¢ dekTuBHOCTY. [lpedmem ucciedosarus. B ctatbe
paccMOTpeHa CYLHOCTb SNIEKTPOHHOV TOPrOB/N U €€ 0COGEHHOCTM B CBA3U C PAa3BUTUEM INIEKTPOHHON KOMMEPLUN
B YKpaviHe v B Mmupe. ViccnenoBaHa feATeNlbHOCTb VIHTepHeT-MarasuHOB Kak OfjHON 13 Harbonee pacnpoCcTpaHeHHbIX
CUCTEM 3NIEKTPOHHOW KOMMePLMI. BblisiBNeHbl npenmyLLecTBa, He[OCTaTKN 1 Lienecoobpa3HocTb GYHKLMOHMPOBAHUA
WNHTepHeT-mMarasnuHoOB Mo CpaBHEHWIO C Apyrumn cuctemamu. OnpefeneHo Mecto, pofb BGyxranTepckoro yyeta u
OCOGEHHOCTM €ro opraHu3auumu npu cospaHmmn VHTepHeT-marasuHa. PaccmoTpeHbl 0COO6eHHOCTM OpraHM3aumm
GYXrasiTepCcKOro yyeTa Npuv PasfnyHbIX CNOCO6ax onnaTthl. [71agHbie pe3ysibmamel U 8bI800bl UCC/IE008AHUSA. HAMUKa
3/IEKTPOHHOWN KOMMEpPLUM B YKpanHe 1 MUpe CrocoOCTBOBAA Pa3BUTHIO AeATENIbHOCTU VIHTEpPHET-Mara3uHoOB Kak
O[lHOW 13 Hanbonee pacnpocTpaHeHHbIx ee cuctem. QakTopamm CTaHOBMIEHMA Takoro BUAA NIEKTPOHHON TOProBau
B YKpaviHe ABNAeTCA BO3MOMXHOCTb SKOHOMMUUN AeHEXHbIX CPEACTB 1 BPeMeHU Mpu NoKyrnke ToBapos. OfgHako npwm
ee opraH13aLMmn BaXXHO YUNTbIBaTb HEraTUBHbIE BAUAHNSA, OOHO 13 KOTOPbIX — HEOOXOAMMOCTb Pa3BUTUA CUCTEMBI
3M1eKTPOHHbIX pacuyeToB. OpraHn3aunsa QyHKUMOHNPOBAHUA VIHTEpHET-MarasuHOB MMeeT psf 0cobeHHOCTen 1, B
repBylo ouepefib, obecneumBaeTcsa paboToli VIHTepHeT-caiiTa, YTo M3HAYaNIbHO TPEOYET UHBECTULIMI, HO B AaNIbHENLLEM
nporpecce MUHUMU3MPYET pacxofbl U ABnAeTcA G6onee 3PpPEKTUBHBIM U MEHee 3aTpaTHbIM CMOCOO6OM BefeHus
TOProB/v B COBPEMEHHbIX YCNOBUAX. B nccnefoBaHny paccMoTpeHbl pa3Hble acnekTbl AeATenbHOCTU VHTepHeT-
Mara3vHOB, y4nTbIBas CNOCO6bI U OpraHu3aLuio ByxranTepckoro yyeTta, aeHTUGMLMPOBaHbI BO3MOXHbIE Pacxofbl B
Hauane feATeslbHOCTM 1 B flafibHENLLEM Pa3BUTUM TaKoro BUAA TOProBIY, NPOaHaN3nPOBaHbl PasfivyHble Cnocobbl
onmaTtbl MOKYMOK KJIMEHTaMMU, UTO B KOMMJIEKCe onpeaensieT 0C06eHHOCTU YHKLMOHPOBaHNA VIHTepHeT-Mara3uHa.
Takum 06pa3om, byxranTepckuii yueT B COBPEMEHHDIX YCJTOBUSIX, MO-MPEXKHEMY ABJIASCH MCTOUYHNKOM KaueCTBEHHON
(TouHOW, cBOEBpPEMEHHON) MHMOPMALMKN [A yrNpaBieHYecKoro annapata, pPa3BuUBaeTca U TpaHcpopmupyeTca
napannenbHoO C U3MEHEHNEM BUAOB [eATENIbHOCTY, NOABMEHEM HOBbIX 0ObEeKTOB 1 MHOOPMALMOHHbBIX 3aMpOCOoB
COOTBETCTBYIOLWMX MOfib3oBaTeneil. B ctaTbe paccmMoTpeHbl 0COGEHHOCTU AeATeNbHOCTU VIHTepHeT-marasuHoB B
COBPEMEHHbIX YCNOBUAX, B AalIbHENLLNX UCCefoBaHMAX bonee feTanbHO cnefyet UsyuynTb Apyrvie pasHOBMAHOCTU
6u3Hec-mopenel ana Topro.nu Yepes ViHTepHeT. Kpome TOro, NOCKOMbKy Takow B, TOProB/v akTUBHO Pa3BrBAETCH,
NMPYOPUTETHBIM 33faHEM CTAHOBUTCA aHanu3 MpobiemMHbIX MOMEHTOB: GOPMMPOBAHME LEH Ha MPOAYKLMIO,
aCCOPTMMEHT NPOAYKLMM, CNOCob AOCTaBKM 1 OMJIaThl.
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