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Вancassurance is one of the distribution channels for insurance products. 
At the same time, organization of the sales system of insurance products via 
an extensive system of banking units has become especially popular in the 
field of life insurance. 

Europeisthe largest market for bancassurance on a regional scale. The 
growth of premiums collected through such a distribution channel as 
bancassurance in Europe over the past decade has outpaced the growth of 
other distribution channels. Among the largest European life insurance 
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markets, most products were sold through bancassurance in Italy (76.3%), 
Spain (67.5%) and France (64%). Malta (84.3%), Turkey (81.5%) and 
Portugal (79.3%) were the other European markets with the most dominant 
bancassurance [1]. Despite this, the potential for the development of 
bancassurance is still quite large, especially for non-life insurance (Figure 1). 

 

 
Figure 1. The share of bancassurance in the distribution  

of insurance products in European countries in 2010–2018, % 
Source: developed by the author according to [1] 

 
It is worth noting that bancassurance channel turns the bank into a 

financial supermarket, where customers can get a wide range of credit 
investment and insurance services in one place in minimal time. 

In general, the positive aspects of the implementation of bancassurance are 
embodied in three aspects: 

– financial (reduction of conditionally fixed and conditionally variable 
costs); 

– operating (simplification of technological processes, access to 
technologies and developments of the partner); 

– marketing (development of new products, increasing market share, 
geographical diversification) [2, p. 261]. 

However, despite the significant role of such a channel in the distribution 
of a wide range of insurance products in many countries, banks and insurance 
companies need to make significant efforts to retain existing customers and 
maintain established relationships in today’s environment (rapid change in 
consumer needs, the impact of the COVID-19 pandemic). languages. In view 
of the above, digitalization should be highlighted among the main drivers of 
bancassurance development. The development of digital bancassurance will 
improve the quality of customer service and provide competitive advantages 
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to insurers and banks along with other new distribution channels (e.g., online 
platforms, etc.). According to some reports, it is believed that Francewill 
bethe leader in digital bancassurance. The French market will cover 9 billion 
eurosby 2023, and more than 24 billion euros – by 2028 [3]. 

In addition to the abovementioned, the drivers of bancassurance include 
the aging of the population (significant opportunities for the sale of pension 
products via bancassurance) [4] and the availability of tax benefits (in many 
countries, life insurance products and pension insurance have tax benefits, 
which makes these products attractive to customers), etc. 
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