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The article reveals the essence of Internet marketing as a universal
scientific and methodological tool and a complex system of information
technologies, which are extremely necessary for the functioning of modern
business entities in markets with different structures and dynamics of
development. The structure of Ukraine's economy is under the influence of
complex global economic relations, and there is an acute problem of
applying universal information technologies to determine the direction of
the country's development, its inclusion in a complex system of trade
relations on world markets, and to withstand competition with global
trading companies. Problem statement and its connection with important
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scientific and practical tasks. Internet marketing is becoming widespread in
the economic relations of economic systems of various levels, which is
connected with the rapid process of digitalization of modern socio-
economic systems. Information technologies dictate the determination of
society's needs not so much in the quantity and quality of material products
of everyday use, but rather require the establishment of demand for modern
intellectual, high-tech products, or, as they are commonly called,
knowledge-intensive products, that is, products with a high share of added
value [1, p. 20]. Such products are endowed with high consumer qualities
and are in high demand, which makes their search on global and domestic
markets an extremely difficult task, which poses special challenges to
marketers. The complexity of the tasks involves a deep understanding of the
state of modern markets for the latest products, their accessibility to
obtaining the necessary commercial information, and the possibility of wide
application of software technologies in the conditions of increased
competition for sales markets and the limitation of such application in terms
of the economic security of the state and its regions. Analysis of recent
publications on the problem. Many scientific works of both domestic and
foreign scientists are devoted to the research of modern theoretical and
methodological problems of Internet marketing, the disclosure of scientific
and technological features of its application. The most famous works of
such scientists as Burkinskyi B.V., Boychuk V., Muzika O.M.,
Dubnytskyi V.1., Kolodinskyi S.B. [3, p. 53] and many others. However, all
the problems of the use of Internet marketing have not been determined and
investigated to the end, especially since the Internet technologies
themselves are becoming more complicated. Formulation of research
objectives (problem statement). The purpose of the research is to develop
the scientific and methodological foundations of the development and use of
Internet marketing in modern, dynamic and burdened by complex military
and political conditions, socio-economic systems in Ukraine, and primarily
in commercial trade relations with the developed countries of the world.

To achieve the goal of the research, a number of tasks were set, which
are as follows: 1. determine the essence of Internet marketing as a means of
determining the level of demand for the main product groups by their types
and promotion of goods to the markets of Ukraine, as well as to potential
markets of the world. 2. Conduct an analysis of the current state of Internet
marketing and establish its impact on commercial relations between
business entities in Ukraine at the current stage of social and economic
relations in Ukraine. 3. Justify the priority ways of using Internet marketing
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in the development of e-commerce and the further development of trade
relations with the leading countries of the world [3, p. 54].

An outline of the main results and their justification. Researching the
state of modern Internet marketing requires determining the sources of its
origin and stages of development. In general terms, Internet marketing is a
scientific term that generally covers a wide range of technical and
technological means, with the help of which there is a fragmented formation
of socio-economic, economic-legal and business relations in a specific
environment — the Internet. In a more concise understanding of this concept,
its interpretation consists in the development and implementation of a set of
activities aimed at promoting a company created in the Internet
environment, which offers a certain range of products or services, or
activities aimed at obtaining profit and satisfying consumer demand for
goods or services At the same time, the main goals remain the expansion of
the number of customers who visit the company's website, the increase of
traffic on the website and the growth of sales of goods or services in which
the company specializes. Internet marketing is becoming a universal
technology that no company can do without in today's dynamic world,
because thanks to such technology, the costs of promoting goods and
services to consumers are drastically reduced, the company is positioned on
the market and the market share in which the company will dominate is
further increased , to carry out its pricing, marketing, assortment and other
types of policy, which will eventually make it the market leader. Such a
position on the market will ultimately form a high positive image of the
company, will form a brand of the company that will always distinguish it
among a large number of other companies on the market and will allow to
receive additional profits worthy of a high brand of the company. In total,
the company will have the opportunity to become a monopolist in the
market and influence the opportunities to obtain monopoly profits [4, p. 9].

At the same time, with the development of Internet marketing, the
arsenal of tools used by well-known global companies on the Internet is also
growing. If earlier there were quite primitive tools for the promotion of
goods and ambassadors, such as websites and Internet advertising, today we
can include the creation of blogs, the presentation of video conferences,
presentations, targeting, postal mailings of orders with guaranteed delivery,
acceptable and various terms and forms payments and purchased goods, the
use of various types of currencies with their conversion and the use of a
system of discounts and incentives or gifts and purchased goods and
services. That is, Internet marketing has a large number of advantages that
allow the company to widely apply its trade policy on a large scale in most
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markets not only in its own country, but also to freely cross the borders of
other countries and form a circle of its consumers on global world markets
[1, p. 22]. We will determine the advantages of Internet marketing and
describe the advantages, using the experience of large and well-known
companies in the world:

First, to form a special, unique, i.e., unique brand of the company on the
market and establish direct contact with potential consumers of the goods
and services offered by the company on its website. The uniqueness and
specificity of the site allows you to clearly position the company on the
market, determine its place and assess the potential of the company's
development in the future.

Secondly, to get an assessment of the site visitors to the offered goods or
services, to get the opportunity to analyze the interaction of the site visitors
with the offered range of goods, to determine what priorities are given when
determining the offered goods or services and finally to establish direct
contact with a potential client by means of correspondence or telephone
conversations, which dramatically increases the effectiveness of Internet
marketing.

Thirdly, Internet marketing allows you to work around the clock and
with a large number of visitors regardless of their age, gender, preferences,
features of national, religious and social status. Such work rejects the
possibility of additional payment for overtime work to the company's
workers and to attract part-time and part-time employees with flexible work
schedules to work in the company. Such working conditions are suitable for
students, apprentices, course participants and all those who cannot work a
full shift and are forced to determine the conditions of their work depending
on the time of day and the distance to the workplace.

Fourth, great advantages are revealed when using various types of
advertising aimed at a certain circle of potential customers of the site, which
not only provides information about the offered products, but also creates
demand for the latest products that are not yet known to customers. The
number and types of products are constantly growing, the range of products
offered by the company testifies to its flexibility and dynamism of
development, and thanks to such aggressiveness of its behavior on the
market, it achieves high financial indicators.

Fifth, Internet marketing allows you to dramatically reduce the cost of
goods by reducing commercial costs, especially those related to the
maintenance of a large number of sales workers, warehouses, workers
related to security and fire safety, transport workers and managers of
different levels, especially when it comes to the location of representative
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offices and branches in remote areas of the country, depressed regions and
places in remote areas with limited transport conditions for delivery of
goods and means of communication [2, p. 92].

Conclusions. The conducted research established that the role of Internet
marketing is constantly growing and its influence on the entire system of
economic relations in Ukraine is gaining dynamism. This dynamic is
especially noticeable in the field of e-commerce, which has been growing
rapidly in recent times and is becoming the breakthrough field, or as famous
economists call it, the "growth point” of the modern Ukrainian economy.
The structure of e-commerce in Ukraine is quite promising for its
development, encouraging entrepreneurs to transfer their business to the
Internet, because it is in this environment that great opportunities open up.
Therefore, the next direction of Internet marketing research is its role in the
formation of investment resources for the development of the economic
potential of Ukraine.
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