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Abstract

This article analyzes the perception of tourism risk, reveals the
peculiarities of risk perception. The aim of the article is to analyze the
peculiarities of tourism risk perception. The research tasks are: To analyze the
perception of tourism risk; to provide strategic proposals regarding the
perception of tourism risk. Research methods used: analysis of scientific
literature, document analysis, statistical data analysis. The study showed that
people tend to perceive risk differently. This depends on gender, income and
education. The analysis showed that in tourism risk perception studies, risk
perception studies can be divided into three main groups: hazard
characteristics, characteristics of risk-perceiving individuals and the
application of heuristics to substantiate risk assessments. There is no single
generally accepted classification of perceived risk in the tourism scientific
literature. However, the tourism sector is characterized by a wider range of
perceived risks, because in addition to the usual risks perceived by consumers
related to purchases, additional risks related to the location and tourist activity
are also found in this sector, but risks such as financial risk and outcome risk
are sufficiently universal for general consumer behavior in tourism and
repeated in the classifications of most authors.
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1 Introduction

Tourism is one of the great success stories of our time. This industry only
began to grow significantly in the 1960s, and over the past 50 years, tourism
revenues and the number of people leaving have grown incomparably. In
1950, the number of international tourist arrivals reached 25 million, in 2000 —
698 million, in 2010 — 935 million, and in 2020, the World Tourism
Organization (WTQ) predicts that the number of international tourist arrivals
will exceed 1.5 billion. Researchers (Theobald W.F., 2003; Cooper et al.,
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2005) have emphasized that tourism is currently one of the largest and fastest
growing sectors of the world economy. Therefore, the tourism sector is
particularly attractive for new business startups and development due to its
own forest growth, new activities, new trends and technologies, new markets
and rapid changes (Williams, 2015; Sinclair, Stabler, 1997).

The current tourism sector is based on a profitable and dynamically
developing business. This has a positive impact on the country 's economy.
However, at the same time, it should be noted that tourism is a very diverse
phenomenon, dependent on various events and interventions.

The growth of global tourism is accompanied by increased economic,
socio — political and other risks, which have an impact on tourism market
participants and can significantly adjust tourism activities. Global risks, such
as natural disasters, the threat of international terrorism and global economic
crises, play a special role today. For tourism, as an element of export and
import of international services, these risks are of great importance. Therefore,
it is necessary to comprehensively assess the entire system of tourism risk
factors and, based on this, create a risk management mechanism. Since the
implementation of business activities in the field of tourism is inevitably
associated with great uncertainty and a large number of risks, increasing
competition, changing conditions and conflicting interests of tourism market
participants, there is a need to master new management technologies,
including risk management. Therefore, there is an objective need to form a
risk management technology in the tourism sector, including a set of methods
and tools for their identification, assessment and analysis,

The object of the study is the perception of tourism risk.

The aim of the work is to analyze the characteristics of tourism risk
perception.

Research objectives:

1. To analyze tourism risk perception;

2. To provide strategic suggestions regarding tourism risk perception.

Research methods: analysis of scientific literature, document analysis,
statistical data analysis.

2 Tourism risk perception assessment

Risk perception is an important factor that drives purchase intention. In the
tourism context, perceived risk can play an important role in travel decision-
making (Sonmez and Griefe, 1998). According to Moutinho (1993),
perceived risk is a key factor in tourism decisions. Travel decisions are high-
risk decisions, and the difficulty of risk perception can change a tourist’s
intention to travel (Sonmez and Gréefe, 1998. Tourism research (Vistfjill, D.,
et al., 2008) has shown that risk perception operates in two ways: risk as
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analysis and risk as emotion. Since travel has been considered a complex
social phenomenon (Yang and Nair, 2014), travelers must receive certain
necessary information in order to make the right decision about travel
(Louriero et al. 2019). According to Moutinho (1993), risk can be defined as
“the experience of uncertainty and consequences function”. Schiffman and
Kanuk (2000) highlighted two important features of perceived risk, namely
uncertainty and consequences. They further argued that perceived risk is the
uncertainty consumers face when making a purchase, as they cannot predict
the outcome of their purchase decision. Laroche et al. (2004) found that
perceived risk is high in services due to the intangibility factor. According to
Moutinho (1993), the degree of product involvement is a key indicator of how
much consumers will engage in information search. In tourism research,
Moutinho (1993) discussed the role of perceived risk in travel behavior and
emphasized the relationship between risk variables in order to understand
travelers’ risk perceptions. Lepp and Gibson (2003) found that international
tourists seeking knowledge were more risk-aware than those seeking novelty.

A review of the scientific literature suggests that people tend to perceive
risk differently (Bhati et al., 2021; Sonmez and Graefe, 1998). Women have
been found to be significantly more risk-aware than men (Brug et al., 2004).
Similarly, a relationship between perceived risk and income and education has
been observed. People with higher incomes tend to perceive less risk than
those with lower incomes (Rahman et al., 2021; Sénmez and Gréefe, 1998),
and educated people perceive risk less than the uneducated (Brug et al., 2004;
Rahman et al., 2021). Bhati et al. (2021) also draw attention to the influence
of previous experience, social environment, mass media and information
disseminated by tourist blogs on the fear of travel and perceived risk. Thus,
various social, economic and demographic factors affect human risk
perception, which in turn influences consumer behaviour. Similarly, in
tourism risk perception studies, risk perception research can be divided into
three main groups: hazard characteristics, characteristics of risk-perceived
individuals and the application of heuristics to support risk assessments.

Cui, F. et al. (2016) propose to divide the concept of tourism risk
perception into three perspectives (see Figure 1), namely:

1. Tourism risk perception is the subjective feeling of tourists about the
negative consequences or negative impacts that may occur during travel;

2. Tourism risk perception is the objective assessment of tourists about the
negative consequences or negative impacts that may occur during travel,

3. Tourism risk perception is the tourists' understanding of the threshold
of negative consequences or negative impacts that may occur during travel.
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Based on the analysis of scientific literature, we can present various levels
of risk perception.

Two dimensions of tourism risk perception determine the factors that
influence tourism risk perception, including subjective and objective factors
(Brun 1992; Reisinger and Mavondo 2006; Kozak et al. 2007). Tourism risk
perception is strongly influenced by tourists’ physical characteristics and
psychological processes (e.g., attention, perception, representational effects,
memory, thinking, and language skills).

The second table presents the results of researchers’ studies on subjective
factors of tourism risk perception in recent years.

Research (Ahmad et al., 2015) shows that subjective factors that influence
tourism risk perception can be divided into two categories — demographic
variables and individual cognitive abilities. The former include age, gender,
educational experience, academic education, social status, geography,
educational level, income and social experience. The latter focus on
temperament, personality, emotions, worldview, values, cognitive and
metacognitive, etc.

Table 1
Risk perception levels (compiled by the authors based on Cui, 2016)
Author, year of publication Perceived risks
Roselius (1971) Risk of consequences, physical (health) risk,
social (psychological) risk, time risk.
Moutinho (1987) Functional/performance risk, psychological risk,
financial risk, social and psychological risk.
Roehl and Fosenmaier (1992) Financial risk, psychological risk, social risk,

satisfaction risk, time risk, physical risk,
equipment risk.

Sonmez and Gréefe ( 1998 ) Type of risk and risk value perceived by
potential tourists during international travel
Reichel et al. (2007) Consumers' perception of the negative impact,

whether the event exceeds acceptable levels of
tourism behavior

Huang et al. (2008) Anxiety and psychological discomfort in
spiritual or supernatural beliefs to purchase and
consume a particular destination travel services
for tourists
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Simpson and Siguaw (2008) Health risk, crime damage, transportation risk,
service quality risk, travel environment risk,
fear, financial concern risk, property damage
risk, concern for others risk.

Liu and Gao ( 2008 ) Subjective assessment of tourists regarding the
uncertainty of the process and results of tourism
activities

Wong and Yeh (2009 ) Tourists are aware of the possibility of negative

consequences and the level of uncertainty when
purchasing products at destinations

Zhang (2009) Subjective assessment of the impact of the
deviation between psychological expectation
and objective tourist behavior

Chen and others Zhang (2012 ) | Intuitive decisions and subjective sense of
various potential dangers that exist in different
tourism projects for tourists

Table 2
Subjective factors of tourism risk perception (compiled by the authors
based on Ahmad et al., 2015, Cui et al., 2016)

Authors Factors Explanation
Wu etal. (2001) | Individual The economic status , gender and
differences. location of the person
place of residence, etc.
Anand Fu Personality Demographic variables (including age,
(2005) differences gender, and education), geography,

culture (professional or amateur), and
psychological proximity, etc.

Boksberger et al. | Psychological risk The possibility that passengers may

(2007) feel embarrassed or have their self-
esteem hurt during the flight.

Reichel et al. Individual Gender differences, previous

(2007) differences experience, and desire to travel with
peers.

Chen et al. The pursuit of a Includes a preference for living and

2009) foreign culture traveling according to the habits of

local people, adapting to local people,
seeking out new experiences, making
friends with local people, interacting

434




Riga, the Republic of Latvia

April 24-25, 2025

with local people, and choosing an
unplanned route.

Pursuit of an exotic
circle

To involve in a long-term stay, in-
depth exchanges, the use of similar
tourist services, a similar national
culture, a preference for familiar

dining and restaurants, the use of
similar transportation systems, and the
acceptance of such an intimate sense of
familiarity.

Provision of travel
services

Include what you liked about the travel
agency throughout the entire time,
guided tours, and the travel agency
booking operation

The pursuit of
popularity

The desire to solve things according to
one's own ideas, a favorite well-known
popular tourist destination, the tourism
industry of developed countries, and
international hotel chains.

Lee (2010)

Psychological risk

The tourist will experience
unnecessary anxiety, stress and
psychological discomfort.

Wang (2010)

Individual cognitive
abilities

The higher the level of education, the
greater the risk of cognitive
impairment.

Social class status

The higher the class status, the greater
the risk of cognitive impairment

Zhang et al. Gender Women are more concerned about the
(2013) negative impacts of climate change
Age People are getting older, and concerns
about climate change are also growing.
Knowledge has an impact on the assessment of risk

Education level

perception

Personal experience

Most of the talk is about various
climate phenomena that were firsthand.

experience Emotion

Emotions and risk perception are an
interactive process

Worldview

Different worldviews lead to different
perceptions of climate change risks

Researchers (Ahmad et al., 2015, Cui et al., 2016) identify the following
subjective factors influencing tourism risk perception:
1. Women's sensitivity to travel risks is slightly higher than that of men;
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2. Similarities in culture and psychology and spatial proximity of
geographical location determine tourists' feelings of loss;

3. The higher people's education, the more often they communicate with
media representatives and have a higher class status, the stronger their level
of risk perception;

4. When people trust information sources and agencies more, their risk
perception is stronger;

5. Urban residents have a stronger risk perception than rural residents;

6. People's concerns, anxiety and other emotions about travel risks can
influence an individual's perception of risk perception, and an individual's
perception of tourism risks will also influence their emotional intensity.

Other factors that influence tourism risk perception are objective factors.
Objective factors that influence tourism risk perception mostly refer to
negative consequences or negative effects that may occur during travel. They
can be summarized as several dimensions of tourism risk. The third table
presents the results of recent research by scientists on objective factors of
tourism risk perception. Tourists' risk perception often has from five to seven
dimensions, namely:

1. five-dimensional risk: psychological risk, financial risk, operational
risk, health risk and social risk;

2. six-dimensional risk: operational risk, physical risk, financial risk,
psychological risk, social risk and time risk;

3. seven-dimensional risk: physical risk, economic risk, equipment risk,
social risk, psychological risk, time risk and loss of opportunities. It is
noteworthy that multidimensional tourism risk factors often include
“psychological risk”.

Summarizing and analyzing the current literature, we see dominant risk
factors such as health risk, financial risk, social risk, operational risk and the
like.

Banevi¢ius S. (2020) indicates that risk can manifest itself in various
forms, which can have disastrous consequences for the tourism business.
When it comes to understanding and, even more so, investigating risk and
uncertainty, it is necessary to choose which form of risk to study. There are
many forms of risk (economic, social, physical and 1.1.) and even more of
their subspecies. The concept of economic risk is greatly influenced by the
extent to which an institutionalized sector is recognized, whose actions are
aimed at reducing uncertainty and risk by creating such public goods as laws,
rules, scientific research, regulatory institutions. The pendulum of the concept
of economics, depending on the prevailing ideology, swings from identifying
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the market with the economy, ignoring the role of the state, to the complete
absolutization of the state and ignoring market forces.

Before starting to examine the specifics of risks associated with the
activities of the tourism sector, it is important to derive an accurate definition
of risk. Risk in different contexts can have different meanings. Therefore, in
further research, we will focus on the analysis of risks in relation to the tourism
sector.

The content of tourism risk includes all tourism risk threats in relation to
tourism sector entities and objects. These threats affect infrastructure objects,
the tourism industry and tourists themselves. Tourism risk threats can greatly
regulate the level of tourist activity. In quantitative terms, tourism risk is
defined as the potential amount of material and financial losses that occur to
tourism enterprises when interacting with tourists. However, losses and risks
can only arise for the tourist himself (separately from other actors in the
tourism sector) in preparation for the trip, during the trip or after it. In this
sense, threats manifest themselves as consumer risks, but they are all directly
or indirectly related to tourism. For example, the risk of purchasing low-
quality goods becomes a tourism risk if this product is a targeted tourism
product and is included in tourism consumption.

In the context of scientific analysis, the coincidence of tourism risks only
with hazards and losses is limited. Tourism risk can be considered as a
phenomenon that is associated not only with the probability of failure, loss,
damage, but also with the probability of success, the possibility of achieving
a positive impact. In other words, risk, in some cases, can be a favorable factor
in the development of tourism. It can be expressed in two ways. First,
increased risk can be used by tourism companies to increase their profits. In
current conditions, such a form of tourism as extreme adventure tourism is
popular. Regardless of individuality and complexity, such tours bring great
benefits to organizers. In another case, tourism companies can act as a
participant in the venture capital market.

3 Tourism risk classification

When examining the scientific literature on perceived risk, it can be
observed that a large number of classifications of perceived risk are similar
and cover the main perceived risks, such as physical/health, psychological,
performance and financial (Moutinho, 1987). There is no single universally
accepted classification of perceived risk in the scientific literature on tourism
(Fuchs and Reichel, 2006). However, the tourism sector is characterized by a
wider range of perceived risks, because in addition to the usual risks perceived
by consumers related to purchases, this sector also includes additional risks
related to the location and tourist activity, but risks such as financial risk and
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residual risk are sufficiently universal for general consumer behavior in
tourism and repeated in the classifications of most authors.

The risk classification has been revised and refined over time, for example,
Sénmez and Gréefe (1998) summarized them into four main types of tourism
risks: financial, psychological, satisfaction and time risks. Taking into account
the changes in the external environment and the related development of
research agendas, the same authors also identified other travel-related risks, in
particular health, political instability and terrorism (Sonmez et al., 1999). As
might be expected, recent research (Lepp & Gibson, 2003) suggests that the
most important concern for tourists is related to safety and security (Lepp, A.,
& Gibson, H., 2003). Four main risk factors are identified: war and political
instability, health, crime and terrorism. Tourists' reactions to natural disasters
have also received considerable attention from researchers (Lo et al., 2011).

Therefore, scientists agree that if risks are not controlled and managed, the
development of the industry and job creation will not be achieved. This is
shown by the works of various scientists (Shaw, 2010), who identified risks
in the tourism industry. He suggests classifying risks into natural, crime,
health and safety risks, political risk, social and demographic, technological
and economic risks. Previous studies by other scientists have identified only
four main risk factors: terrorism (Sonmez, Apostolopoulos and Tarlow 1999;
Aziz 1995; Bar-On 1996; Leslie 1999); war and political instability (Gartner
and Shen 1992; Hollier 1991; loannides and Apostolopoulos 1999; Mansfeld
1996, 1999; Richter, 1999; Seddighi, Nuttall, and Theochous 2001); health
problems (Carter 1998; Lawton and Page 1997); and crime (Brunt, Mawhby,
and Hambly 2000; Garcia and Nicholls 1995; Pizam 1999).

Scholars have assessed tourism risks in a variety of ways. Based on
consumer behavior, researchers (Assal, 1995; Mowen & Minor, 1998)
indicate that consumers' perceived risk can be of several types: physical
(physical harm to the consumer due to the functioning of the product),
financial (risk that the money invested in the product will be lost), operational
(the product will not work as expected), social (the purchase will not meet the
standard of the selected group), psychological (the product will not be
consistent with the consumer's image), time (the product will take too long to
use and the consumer will have to choose what to miss). Researchers believe
that once a consumer experiences a certain level of risk, consumer behavior
changes from delaying purchase to deciding to minimize the risk (Assal, 1995;
Mowen & Minor, 1998). For example, developing brand loyalty, searching
for information, purchasing a popular brand, and purchasing expensive or
inexpensive brands. These strategies can increase confidence in the purchase
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outcome and reduce the impact of risk in the event of failure. It should be
noted that perceived risk influences the consumer, even if, in reality, it does
not exist in reality. On the contrary, an unobserved risk will not affect
consumer behavior, even if it is real and tangible.

According to scientists, tourism risk can be expressed in two ways. The
first way is that tourism companies use increased risk to maximize profits.
Therefore, it can be said that such forms of tourism as adventure and extreme
tourism have become popular. Despite their individuality and complexity,
these forms of tourism bring significant profits to tourism companies. In
another case, a tourism company can act as a participant in the venture capital
market. Traditional venture capital financing directions are related to high
production technologies that allow bringing science-intensive products to the
market. However, the main task of venture capital funds is to increase the
capitalization of a company that has managed to implement an innovative
idea, and thus ensure a significant market advantage compared to potential
competitors.

The conducted research shows that it is appropriate to divide risks into two
groups, internal (country) and external (international). Internal risks occur
through the host country, in this case Lithuania, and are usually of a negative
nature, which can negatively affect tourism flows to the country. External or
international risks are risks that occur outside the host country and can
negatively affect tourism flows to the selected country. Therefore, it can be
said that if risks are not controlled and managed, economic growth will not be
achieved.

This opinion is based on the work of various authors who have identified
risks associated with tourism and the tourism industry.

4 Peculiarities of tourism risk perception

Studies of tourism risk perception reveal certain features. Tourism risk is
a controversial research topic, with many controversies and opinions.
Although Cohen (1972) and Plog (1974) do not directly analyze risk, in their
studies of tourist typologies they inadvertently investigated risk attitudes
towards tourism. Their work shows that risk can be a positive factor in
tourism, as some tourists are risk seekers or explorers. Since the 1960s, there
has been an increasing number of tourism studies on risk and safety (Milmaén,
Jones & Bach, 1999; Pizam, 1999; Sonmez, Apostolopoulos & Grafeé, 1999);
The term “risk™ has been widely used in tourism research since the September
11th incident (Dickson and Dolnicar, 2004; Fuchs and Reichel, 2006;
Korstanje, 2011; Law, 2006; Pizam et al., 2006, Simpson and Siguaw, 2008.),
followed by several major tragedies, including the SARS outbreak, the Bali
bombings, and the Asian tsunami, which have shaken the tourism industry
worldwide. The severity, frequency, and impact of these unprecedented
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tragedies have prompted a growing body of research examining various
aspects of tourism risk.

According to Cui et al. (2016) tourism risk perception assessment is the
process of qualitative analysis and measurement of subjective and objective
factors that influence tourists' risk perception. In the tourism system, tourism
risk assessment has two main methods, i.e. predictive risk assessment and
tourist risk perception. The first is a tourism risk assessment process based on
reasonable expectations without taking into account tourist value. The latter
is focused on assessing tourists' subjective risk perception, reflecting the
differences in tourists' personalities and property values.

The study showed that the assessment of tourism risk perception is a
complex process, because tourism risk itself is perceived differently. There
are different levels of risk perception. Therefore, the study identified
subjective and objective factors that influence the perception of tourism risk.
The study identified dominant risk factors such as health risk, financial risk,
social risk, operational risk, and the like. Lanouar and Goied (2019) found in
their study that global tourism is affected by political unrest, terrorism, and
natural disasters. The existing literature on the relationship between political
risk and tourism reveals that geopolitical conflicts, tensions or political risks
create uncertainty or fluctuations in the economic and political scenes and
have a significant impact on tourism demand (Haddad, Nasr, Ghida, & Al-
Ibrahim, 2015; Muzindutsi & Manaliyo, 2016). On the other hand,
Antonakakis, Gupta, Kollias, & Papadamou (2017) argue that the tourism
sector responds to external shocks and adapts to the broader political and
economic environment, transforming and evolving. In general, the
characteristics of the domestic and foreign political and economic
environment have a significant impact on tourism, market agents and the
economy as a whole. However, the choice of travel destination by tourism
consumers is strongly influenced by their perception of risk. Indeed, research
shows that tourism consumers are more willing to pay for goods and services
in safer destinations. So far, no country has been able to protect its tourism
industry from the negative impact of geopolitical risk. Therefore, if
appropriate policies are not implemented, geopolitical risk can have a
significant impact on international tourist arrivals, the number of overnight
stays, tourism imports and several significant tourism development measures.
Several articles have shown that the impact of political instability/terrorism
on tourism can be nonlinear; i.e., after reaching a certain threshold, it starts to
negatively affect tourism (Harb, 2019; Mitra, Pham, & Bandyopadhyay,
2018). Das, Kannadhasan, & Bhattacharya (2019) conclude in their study that
geopolitical risk is an influential indicator of the economic market response to
shocks or volatility. Balcilar, Bonato, Demirer, and Gupta (2018) further
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support this notion and argue that geopolitical risk is a key factor influencing
business cycles, financial markets, and the direction of the economy.

5 Conclusions

The analysis of scientific literature has shown that people tend to perceive
risk differently. It has been found that women are much more likely to
perceive risk than men. Similarly, a relationship between perceived risk and
income and education has been observed. People with higher incomes tend to
perceive less risk than those with lower incomes, and educated people
perceive risk less than the uneducated. The analysis has shown that in tourism
risk perception studies, risk perception studies can be divided into three main
groups: hazard characteristics, characteristics of risk-perceived individuals,
and the use of heuristics to support risk assessments. Research has shown that
subjective factors that influence tourism risk perception can be divided into
two categories — demographic variables and individual cognitive abilities. The
former include age, gender, educational experience, academic education,
social status, geography, educational level, income and social experience.
Others focus on temperament, personality, emotions, worldview, values,
cognitive and metacognitive, etc. Other factors that influence tourism risk
perception are objective factors. Objective factors that influence the
perception of tourism risk mostly refer to negative consequences or negative
impacts that may occur during a trip. They can be summarized as several
dimensions of tourism risk. There is no single, universally accepted
classification of perceived risk in the tourism literature. However, the tourism
sector is characterized by a wider range of perceived risks, because in addition
to the usual risks perceived by consumers related to purchases, this sector also
includes additional risks related to the location and tourist activity, but risks
such as financial risk and residual risk are sufficiently universal for general
consumer behavior in tourism and repeated in the classifications of most
authors.

References

[1] Ahmad FA, Mohd NII, Toh PS (2015) Sustainable Tourist
Environment: Perception of international women travelers on safety and
security in Kuala Lumpur. Procedia Soc Behav Sci 168:123-133

[2] An H, Fu R (2005) The subjective factors influence tourists risk
perception and implications for tourism crisis management. Zhejiang Acad J
1:196-200Antonakakis, Gupta, Kollias ir Papadamou (2017)

[3] Assael, H. (1992). Consumer behavior and marketing action.

[4] Aziz, H. (1995). Understanding Attacks on Tourists in Egypt. Tourism
Management, Nr. 16, p. 91-95.Bhati ir kt., 2021;

441



24th International scientific conference Riga, the Republic of Latvia

[5] Baneviius, S. (2020). Risk Factor Management in Medical Tourism
Organizations. Socialiniai tyrimai, 43(2), 26-34.

[6] Bar-On, R. (1996). Measuring the Effects on Tourism of Violence and
of Promotion Following Violent Acts. In Tourism, Crime and International
Security Issues, A.Pizam and Y. Mansfeld, eds., pp. 159-174. New York:
Wiley.Chen ir kt.. (2009)

[7] Bokshergera PE, Biegerb T, Laesserb C (2007) Multi-dimensional
analysis of perceived risk in commercial air travel. J Air Transp Manag 13:
90-96

[8] Brug, J., Aro, A. R., Oenema, A., De Zwart, O., Richardus, J. H., &
Bishop, G. D. (2004). SARS risk perception, knowledge, precautions, and
information sources, the Netherlands. Emerging Infectious Diseases, 10(8),
1486-1489. https://doi.org/10.3201/eid1008.040283(open in a new window)

[9] Brun W (1992) Cognitive components in risk perception: natural
versus manmade risks. J Behav Decis Mak 5:117-132Brunt, Mawby ir
Hambly 2000;

[10]Cohen, E. (1972). Toward a sociology of international tourism. Social
Research, 39(1), 164— 182.

[11]Cooper, C. (2022). Essentials of tourism.

[12]Cui, F., Liu, Y., Chang, Y., Duan, J., & Li, J. (2016). An overview of
tourism risk perception. Natural Hazards, 82, 643-658.Carter, S. (1998).
Tourists and Traveler’s Social Construction of Africa and Asia as Risky
Locations. Tourism Management, vol. 19, p. 349-358.

[13]Das, D., Kannadhasan, M., ir Bhattacharyya, M. (2019). Do the
emerging stock markets react to international economic policy uncertainty,
geopolitical risk and financial stress alike? The North American Journal of
Economics and Finance, 48, 1-19.

[14]Dickson, T., & Dolnicar, S. (2004). No risk, no fun: the role of
perceived risk in adventure tourism. Paper presented at the 13th International
Research Conference of the Council of Australian University Tourism and
Hospitality Education (CAUTHE), Brisbane

[15]Fuchs, G., & Reichel, A. (2006). Tourist Destination Risk Perception:
The Case of Israel. Journal of Hospitality & Leisure Marketing, 14(2), 83—
108. https://doi.org/10.1300/J150v14n02_06

[16]Garcia, R.; Nicholls, L. (1995). Crime in New Tourism Destinations:
The Mall of America. Visions in Leisure and Business, vol. 14(4), p. 15-27.

[17]Gartner, W.; Shen, J. (1992). The Impact of Tiananmen Square on
China’s Tourism Image. Journal of Travel Research, vol. 30(4), p. 47-52.

[18]Gupta, S., Mishra, S., & Mathapati, A. (2023). Does economic policy
uncertainty and geo-political risk influence tourists' arrivals?. In Managing
and Strategising Global Business in Crisis (pp. 175-188). Routledge India.

442



Riga, the Republic of Latvia April 24-25, 2025

[19]Haddad, C.H. U.C. R. A. L. L. A. H., Nasr, A., Ghida, E., & lbrahim,
H. A. (2015). How to re-emerge as a tourism destination after a period of
political instability. The Travel & Tourism Competitiveness Report, 53-57.

[20]Harb, G. (2019). The impact of terrorism on inbound tourism:
disentangling the cross-spatial correlation”. Economics Bulletin, 39(1), 686-
700.

[21]loannides, D.; Apostolopoulos, Y. (1999). Political Instability, War
and Tourism in Cyprus: Effects, Management and Prospects for Recovery.
Journal of Travel Research, vol. 38(1), p. 51-56.

[22]Korstanje, M. (2011). The fear of traveling: a new perspective for
tourism and hospitality. Anatolia, 22(2), 222-233. doi:
10.1080/13032917.2011.597935

[23]Kozak M, Crotts JC, Law R (2007) The impact of the perception of
risk on international travelers. Int J Tour Res 9(4):233-242

[24]Lanouar, C., & Goaied, M. (2019). Tourism, terrorism and political
violence in Tunisia: Evidence from Markov-switching models. Tourism
Management, 70, 404-418

[25]Laroche, M., McDougall, G. H., Bergeron, J., & Yang, Z. (2004).
Exploring how intangibility affects perceived risk. Journal of Service
research, 6(4), 373-389.

[26]Law, R. (2006). The perceived impact of risks on travel decisions.
International Journal of Tourism Research, 8(4), 289-300. doi:
10.1002/jtr.576

[27]Lawton, G., & Page, S. (1997). Evaluating travel agents' provision of
health advice to travellers. Tourism management, 18(2), 89-104.

[28]Le, T. H., & Arcodia, C. (2018). Risk perceptions on cruise ships
among young people: Concepts, approaches and directions. International
Journal of Hospitality Management, 69, 102-112.

[29]Lee, J. S., and S. C. Jang. (2007). “The Systematic-Risk Determinants
of the US Airline Industry.” Tourism Management, 28:434-42

[30]Lepp A, Gibson H (2003) Tourist roles, perceived risk and
international tourism. Ann Tour Res 30(3):606-624

[31]Leslie, D. (1999). Terrorism and Tourism: The Northern Ireland
Situation—A Look Behind the Veil of Certainty. Journal of Travel Research,
vol. 38(1), p. 37-40.

[32]Lo, I. S., McKercher, B., Lo, A., Cheung, C., & Law, R. (2011).
Tourism and online photography. Tourism management, 32(4), 725-731.

[33]Loureiro, S. M. C., Sarmento, E. M., & do Rosario, J. F. (2019).
Overview of underpinnings of tourism impacts: The case of Lisbon
destination. In The Routledge Handbook of Tourism Impacts (pp. 49-61).
Routledge.

443



24th International scientific conference Riga, the Republic of Latvia

[34]Mansfeld, Y. (1996). Wars, Tourism and the “Middle East” Factor. In
Tourism, Crime and International Security Issues, A. Pizam and Y. Mansfeld,
eds., p. 265-278. New York: Wiley.

[35]Milman, A., Jones, F., & Bach, S. (1999). The impact of security
devices on tourists’ perceived safety: The central florida example. Journal of
Hospitality &  Tourism  Research, 23(4), 371- 386. doi:
10.1177/109634809902300403

[36]Mitra, D., Pham, C. S., & Bandyopadhyay, S. (2018). Terrorism and
international air travel: A gravity approach. The World Economy, 41(11),
2852-2882.

[37]Moutinho L (1987) Consumer behavior in tourism. Eur J Mark
21(10):5-44

[38]Moutinho, L. (1993), “Consumer behaviour in tourism”, European
Journal of Marketing, Vol. 21 No. 10, pp. 5-44.

[39]Mowen, J.; Minor, M.(1998). Consumer Behavior. Englewood Cliffs,
NJ: Prentice-Hall.

[40]Muzindutsi, P. F., & Manaliyo, J. C. (2016). Effect of political risk
shocks on tourism revenue in South Africa: Time series analysis. International
Journal of Business and Management Studies, 8(2), 169-186.

[41]Pizam, A. (1999). A comprehensive approach to classifying acts of
crime and violence at tourism destinations. Journal of Travel Research, 38(1),
5-12. doi: 10.1177/004728759903800103

[42]Pizam, A., & Mansfeld, Y. (2006). Toward a theory of tourism
security. In Y. Mansfeld & A. Pizam (Eds.), Tourism, security & safety: from
theory to practice (pp. 1-27). Burlington, MA: Butterworth-Heinemann.

[43]Plog, S. (1974). Why destination areas rise and fall in popularity.
Cornell Hotel and Restaurant Administration Quarterly, 14(4), 55-58. doi:
10.1177/001088047401400409

[44]Rahman, M. K., Gazi, M. A. I., Bhuiyan, M. A., & Rahaman, M. A.
(2021). Effect of Covid-19 pandemic on tourist travel risk and management
perceptions. Plos one, 16(9), e0256486.

[45]Reisinger, Y., & Mavondo, F. (2005). Travel anxiety and intentions to
travel internationally: implications of travel risk perception. Journal of Travel
Research, 43(3), 212-225. doi: 10.1177/0047287504272017

[46]Reisinger, Y., & Mavondo, F. (2006). Cultural consequences on
traveler risk perception and safety. Tourism Analysis, 11(4), 265-284.

[47]Richter, L. K. (1999). After political turmoil: The lessons of
rebuilding tourism in three Asian countries. Journal of Travel Research, 38(1),
41-45.

[48]Schiffman, L.G. and Kanuk, L.L. (2000), Consumer Behavior, 7th ed.,
Prentice Hall, NY, pp. 15-36.

444



Riga, the Republic of Latvia April 24-25, 2025

[49]Seddighi, H.; Nuttall, M.; Theocharous, A. (2001). Does Cultural
Background of Tourists Influence the Destination Choice? An Empirical
Study with Special Reference to Political Instability. Tourism Management,
vol. 22, p. 181-191.

[50]Shaw, G. K. (2010). A risk management model for the tourism
industry in South Africa, Thesis submitted for the degree Doctor of
Philosophy in Tourism Management at the Potchefstroom Campus of the
North-West University..

[51] Simanavicius, Artiiras; Simanavi¢iené, Zaneta. Features of risk
perception in the tourism sector // Transformations, challenges and security :
collective monograph / editor-in-chief Zaneta Simanavi¢iené ; Mykolas Romeris
university. Public security academy. Vilnius : Mykolo Romerio universitetas,
2024. 1SBN 9786094880971. elSBN 9786094880964. p. 487-557.

[52]Simpson, P. M., & Siguaw, J. A. (2008). Perceived travel risks: The
traveller perspective and manageability. International Journal of Tourism
Research, 10(4), 315-327. https://doi.org/10.1002/jtr.664

[53]Sinclair, M.T. and M.J. Stabler, 1997, The Economics of Tourism,
London and New York: Routledge

[54]Slovic ir Peters, 2006 Vistfjdll, D., Peters, E., & Slovic, P. (2008).
Affect, risk perception and future optimism after the tsunami disaster.
Judgment and Decision making, 3(1), 64-72.

[55]S6énmez, S. F., & Graefe, A. R. (1998). Influence of terrorism risk on
foreign tourism decisions. Annals of Tourism Research, 25(1), 112-144.
https://doi.org/10.1016/S0160-7383(97)00072-8

[56]Sonmez, S. F., Apostolopoulos, Y., & Tarlow, P. (1999). Tourism in
crisis: managing the effects of terrorism. Journal of Travel Research, 38(1),
13-18. doi: 10.1177/004728759903800104

[57T]Wang FQ (2010) Risk society and the risk perception of the current
Chinese population. J Shanghai Adm Inst 11(2):83-91

[58]Williams, A. M., & Balaz, V. (2015). Tourism risk and uncertainty:
Theoretical reflections. Journal of Travel Research, 54(3), 271-287.

[59]Wu BH, Wang X, Li MM (2001) Chinese college students perceive
the evaluation of tourism security research. J Guilin Inst Tour 12(3):62—68

[60]Yang, C. L., & Nair, V. (2014). Risk perception study in tourism: Are
we really measuring perceived risk?. Procedia-Social and Behavioral
Sciences, 144, 322-327.

[61]Zhang H, Xu FM, Li B (2013) Based on risk perception of climate
change. Adv Psychol Sci 21(9):1677-1685

445



24th International scientific conference Riga, the Republic of Latvia

446

Authors
Arturas Simanavicius, 1983, Kaunas, Lithuania
Current position, grades: Assoc. prof. dr.
University studies: Tourism economics, sport and
tourism management
Scientific interest: Tourism risk management,
tourism economics
Publications (number or main): 15 ISI Web of
science publications
Experience: 13 years scientific/teaching
experience
Justas Lesciukaitis, 1985, Kaunas, Lithuania
Current position, grades: Master student
University studies:
Scientific interest: Tourism and leisure management
Publications (number or main): —
Experience: Master student



