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International Political Communication of Lithuania and
Ukraine through the of Cheese Tourism and Cheesemaking

Food-related cultural ties are often overlooked when it comes to international
political communication, despite being an essential part of it. In case of Lithuania and
Ukraine, cross-influence of cheesemaking and cheese tourism between the two
deserves the look from a perspective of strengthening local cultures while not
sacrificing the established and perspective ties between the countries. The growing
field of cheese tourism and artisanal cheesemaking is a field that makes for an
interesting case study in that regard. Lithuanian cheesemaking, sticking to local
tradition, but updating it to new technologies inspire a lot of the growing field of cheese
tourism and cheese production in Ukraine. Something that would’ve been impossible
without local retail stores in Ukraine picking up Lithuanian cheeses such as Dziugas.
2010’s and 2020’s saw not just the increase of import and export ties between the two
countries, but also rich cultural and educational exchange. Stemming, among other
ties, from that exchange the new feeling of unity arises from the empowerment of
making the local products shine internationally which both countries share and turn
into a point to pivot further the diplomatic relations between the countries, as well as
progress further from the shared post-Soviet problems, often associated with the
unification of food produce, as well as neglect towards copyright. The road to mutual
respect and collaborations in assorted fields is paved by the small steps such as the
establishment of mutual respect to each other’s culture in something as simple as local
dairy produce. That said, the industries of Lithuania and Ukraine could and should do
more for this mutual enrichment and the governments paying more attention would do
no harm, either.
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Oaer BACOYAHCBKUI
KuiBcekuii HarlioHansHui yHiBepeuteT iMeHi Tapaca IlleBuenka

Bukopucrannst MoOiIbHUX 3aCTOCYHKIB Ta OHJIaliH-TaliliB y TypHu3Mmi:
nocBin Ykpainu ta JlutBu

VY cTarTi po3mISHYTO POib MOOITBHHX 3aCTOCYHKIB Ta OHJIAWH-TalIiB Y
TypHCTHYHIil ramy3i Ykpainu Ta JIuTBM B KOHTeKcTi uudpoizauii. BucsitieHo
aKTyaJbHICTh BIPOBa/KEHHS IM(POBUX IHHOBALIM JJIs MOKpAIIEHHS TYPUCTUYHOTO
JOCBiy, 0co0iMBO 3 orissay Ha Buknukd manemii COVID-19 Ta BoeHHuX [iid.
[TpoananizoBaHO OCTaHHI AOCTIIKSHHS, 110 BiT0Opa)katoTh 3pOCTAHHS BUKOPUCTAHHS
MOOIJTBHUX TEXHOJIOTIH y Typu3Mi, Ta HaBeACHO aKTyalbHi Keiicu 3 KOXKHOI KpaiHH
(2022-2025 pokwu). IlpencraBieHO HaliOHAJbHI Ta pPEriOHaNbHI iHII[iaTMBU: Bij
iHTepPaKTHBHHUX TiIiB MICT A0 CHELiali30BaHUX 3aCTOCYHKIB ISl aKTHBHOTO
Bigmo4nHKY. [limKpecieHo criibHiI TeHASHIIT Ta YHIKAIbHI aCIEKTH I0CBiAy Y KpaiHu
i JIuTBH, BKIIOYHO 3 BHKOPHCTaHHSM C€JIEMEHTIB JOMOBHEHOI peaJbHOCTI,
reiiMidikamii Ta cepBiciB A Oe3MeKH TOAOpOKeH. 3a pe3yimbraTaMy aHaJi3y
3po0JIEHO BHCHOBKHM INOJO €(QEKTHBHOCTI MIH(POBUX pIMIeHh Yy IiIBUIICHHI
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