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of information, which activates the unconscious zones of an individual.
Using the provisions of NLP and suggestive linguistics served to clarify
the influential potential of headline phraseological units.
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1. Introduction

In contemporary digital communication, identity increasingly appears not
as a fixed attribute but as an outcome of representation and interpretation
within public discourse. From a cultural-studies perspective, identity can be
approached as a “production” shaped within representation and therefore
inherently processual and context-dependent [1, p. 222]. This becomes
especially visible in media environments where national meanings are
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constructed through lexical selection, metaphorical modelling, evaluative
framing, and narrative schemata.

In a sociological register, identity may be defined as a process of
constructing meaning on the basis of a cultural attribute (or a related set of
attributes) that is given priority over other sources of meaning [2, p. 6].
Within the logic of the network society, tensions between the local and the
global intensify, while informational “flows” accelerate the circulation
of interpretive templates and ready-made frames [2, pp. 10-11]. Hence,
media discourse analysis must account for how national meanings become
visible, persuasive, and “translatable” in globally competitive attention
economies.

2. Material and Methods

Material:

1) posts and public statements from official pages and public institutions
(local narrative);

2) news reports and analytical notes from international media (global
narrative);

3) highly circulated posts/reposts in social media.

Methods:

1) Critical Discourse Analysis (CDA) as a tool to relate discourse to
power, ideology, and social structure [4, pp. 3-6];

2) discourse-pragmatic analysis of “we/they” oppositions, evaluation,
and modality;

3) comparative analysis of local and global narrative patterns;

4) elements of the socio-cognitive approach: public discourse control
as a resource of influence and dominance [3, pp. 13-15].

3. Results and Discussion

3.1. Identity markers: what is being “recoded”

Across the examined digital texts, national identity is most frequently
indexed by:

1) lexical signals of belonging (community labels, institutional names,
culturally loaded keywords, markers of proximity and collective agency);

2) metaphorical frames (identity as ‘“home/belonging,” “protection/
fortress,” “path/choice,” “voice/agency,” “flow/network™);

3) evaluative markers (positive self-presentation of “we,” problema-
tization or negative framing of “they,” intensifiers, emotionally charged
vocabulary, rhetorical questions);

4) deictic and pronominal strategies (construction of collective “we”
as an actor, strategic distancing from “they”).

These markers function in conjunction with platform genres: news items
tend to foreground informational economy and standardized framing,
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whereas posts and public statements more often mobilize affect and
solidarity.

3.2. Three dominant recoding strategies

1. Universalization. Local meanings are framed through universal value-
words (rights, freedom, dignity, safety), increasing international readability
while reducing the density of culturally specific symbols. In this mode,
national identity becomes a “language of values” rather than a “language
of traditions.”

2. Stereotypization. Complex local contexts are packaged into familiar
mass-media plots (role conflict, hero/anti-hero scripts, crisis templates).
This aligns with the idea that control over public discourse provides
interpretive power: the actor who sets the frame influences what becomes
thinkable and shareable [3, pp. 13-15].

3. Hybridization. National symbols are integrated into memeability,
hashtags, short-form logic, and clip-like argumentation. This increases
circulation speed, yet it risks flattening semantic layers. At the same time,
such hybridization reveals identity as “becoming” rather than “being”
[1, p. 225], consistent with the processual nature of mediated identification.

3.3. Local vs global narratives: what changes

Comparative reading typically shows that:

1) local narratives rely more heavily on “internal” cultural codes
and affective proximity (collective “we,” appeals to shared experience
and memory);

2) global narratives shift towards explanatory standardization (catego-
rization, generalized labels, backgrounding).

Conclusions. In digital media discourse, national meanings are recoded
through a multi-level complex of lexical, metaphorical, and evaluative
markers that structure “we/they” oppositions. The most recurrent recoding
strategies are universalization, stereotypization, and hybridization. Local
narratives tend to preserve cultural density and affective proximity, while
global narratives favour standardization and generalized interpretive
templates.

Combining CDA with identity-focused approaches enables a systematic
description of how platform formats and discursive power affect the visibi-
lity and “exportability” of national meanings.
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OyHKITIOHYBaHHA W IWHAMIYHAN PO3BUTOK YKpaiHH SIK CYBEPEHHOL
JIEMOKpPATHYHOI JepKaBH 3HAYHOIO MIpOI0 3yMOBJICHI piBHEM cdopmo-
BaHOCTI B TPOMAJSIH TMOYYTTS HAI[IOHAJIBHOI Ta TPOMAASHCHKOI 1eHTHY-
HOCTi. YCBiIOMJICHAa HAJGKHICTh IO YKpalHChKOI MONITHYHOI Hamii —
caMOOyTHBOT ICTOPUKO-KYJIbTYPHOI CHUIBHOTH, IHTEPOBAHOI CHUIBHOIO
HAa3BOIO, JICP)KaBHOIO CHMBOJIIKOIO, KOJEKTHBHOIO 1CTOPHYHOIO IaM’ATTIO
Ta CHCTEMOIO CYCHIIBHO-JIEp)KaBHUX IIHHOCTEH, cepesl SKUX Barome Micie
MOCIIal0Th YKpaiHChbka MOBa W HapoOAHI TpajauIii, — BIUIMBaE HE JIUILE
HA CBITOTJISIIHI YCTAHOBKM OCOOMCTOCTI, a W Ha MojeTi il COIiaabHOI
AKTHBHOCTI Ta TPOMaISHCHKOT B1INOBIAIBHOCTI.

VYV XXI cromitti rno6anizaniiiHi Ipolecu CyTTEBO 3MIHIOIOTH KOH]Iry-
panit0o KOMYHIKaTHBHOTO NpOCTOpy: iH(pOpMAIiifiHi HOTOKM HaOyBaroTh
HATHAI[IOHANEHOTO  XapakTepy, TpaulidHI Memia TpaHCHOPMYIOTHCS
y mudpoBi mwiaThopMu, a MOBHA TONITHKA Jenani Oiblie po3risgaeThes K
IHCTpyMEHT 3a0e3ledyeHHs KyJlIbTypHOI Ta iH(popmarmiiHoi Oe3meKn.
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