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In the twentieth and twenty-first centuries, pilgrimage has been transfor-
ming from a religious practice into a multidimensional cultural and socio-
communication phenomenon [11; 13]. Literature becomes not only a means
of representing the spiritual journey but also a mechanism for shaping real
routes that later acquire media and tourism dimensions [14; 15].

In the works of Hermann Hesse, pilgrimage appears primarily as an inner
spiritual path. In the novel «Siddhartha» (1922), the protagonist’s journey
functions as a metaphor for self-discovery [1]. In «Journey to the East»
(1932), pilgrimage gains existential and mystical significance, becoming
a collective quest for spiritual truth. In «The Glass Bead Gamey» (1943),
it transforms into an intellectual-symbolic form — a pilgrimage of culture
and spirit [2].

By contrast, in the novels of Dan Brown (Angels & Demons, 2000;
The Da Vinci Code, 2003; Inferno, 2013), pilgrimage is realized
as an external cultural journey through Europe’s sacred spaces — churches,
museums, and historical landmarks. The protagonists’ movement unfolds
through the decoding of symbols that connect religion, science, and art
[1; 2].

Media transformation is central to this process. Film adaptations
of Brown’s novels (The Da Vinci Code, 2006; Angels & Demons, 2009;
Inferno, 2016) have turned literary routes into global tourist destinations.
Visits to the Louvre, the Vatican, Florence, or Westminster Abbey are often
inspired by cinematic representations, forming the phenomenon of media
pilgrimage [3-5].

The aspect of inclusion is particularly significant. Contemporary cultural
routes popularized through cinema are increasingly adapted for people
with disabilities through accessible museum infrastructure, audio guides,
tactile exhibitions, and digital tours. Thus, media not only stimulate tourism
activity but also contribute to expanding access to cultural space [11; 12].
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Comparative analysis allows the identification of three models of pilgri-
mage:

- Inner spiritual (Hesse);

- Symbolic-intellectual (Hesse);

- External cultural-media (Brown).

The scientific novelty lies in examining pilgrimage as a socio-
communication narrative that undergoes transformation from literary form
to cinematic and tourism practice with an inclusive dimension. Particular
attention is paid to the mechanisms of media pilgrimage, the double coding
of cultural texts, and interpretive drift within the contemporary media
environment [15; 16].

To systematize the results of the comparative analysis, it is useful
to summarize the identified types of pilgrimage, their literary models,
and media transformations in a structured form. Below is a conceptual model
of three dimensions of pilgrimage — spiritual, Symbolic-intellectual,
and cultural-media — in the works of Hesse and Brown [7-10].
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The presented typology demonstrates the transformation of pilgrimage
from an inner spiritual model (Hesse) to an external media-institutionalized
route (Brown). Cinema acts as a catalyst for the transition of literary
narrative into real cultural space, shaping contemporary tourist and inclusive
routes [11-15].

The study allows pilgrimage to be understood not only as a religious
practice but also as a socio-communication narrative undergoing
multilayered transformation within the cultural space of the twentieth
and twenty-first centuries [7-13].

The comparative analysis of the works of Hesse and Brown makes
it possible to distinguish three models of pilgrimage:

- inner spiritual (existential transformation of the individual);

- symbolic-intellectual (pilgrimage of culture and knowledge);

- external cultural-media (spatial routes through sacred locations).

Further media transformation of Brown’s novels demonstrates
the emergence of the phenomenon of media pilgrimage — a form of cultural
practice in which a literary text, through cinema, becomes a real tourist route
[14; 15]. In this process, sacred space acquires the status of a media-
constructed cultural symbol [11; 12].

At the same time, the analysis reveals the mechanism of double coding:

- the first level — intellectual-symbolic (codes, texts, cultural signs)
[3-6];

- the second — mass-media (visual dramatization and cinematic
interpretation) [3; 5; 10].

This double coding creates conditions for interpretive drift — a shift
of the original philosophical or spiritual meaning toward spectacular,
touristic, or popular readings [5; 11].

Thus, pilgrimage in contemporary culture functions as a dynamic system
that moves through the sequence:

literary narrative — media space — cultural practice — inclusive
tourist route [11; 16].

The inclusive dimension is particularly significant: the popularization
of locations through cinema stimulates the development of accessible
infrastructure (audio guides, digital tours, barrier-free access), expanding
participation of diverse social groups in cultural pilgrimage [15; 16].

The scientific novelty of the study lies in conceptualizing pilgrimage
as a multilayered model of narrative, media, and social transformation
that incorporates the phenomena of media pilgrimage, double coding, and
interpretive drift [3; 13].
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M. Kuis, Yrpaina

Pocilicbko-yKpaiHCcbKa BilfHa 3acBimumia, 10 Cy4acHHH 30pOWHMI KOH-
(imikT BeneThCcs OHOYACHO Y (i3UuHOMY BuMipi Ta y cdepi iHpopManiiHo-
KOTHITUBHOTO BIDIHBY. [lopsin 3i 30poiiHOI0 arpeciero Pocist cucremaTHaHO
aTaKye 3JaTHICTb MUIBHOHIB JIOAEH aJeKBaTHO CIPUHMAaTH peabHICTh
Ta yxBamoBaTd pimeHHs. M. banaban, 3actymHuk kepiBHuKa LleHTpy
CTpaTeriYHNX KOMYHIKaliil Ta iHpopMariifHoi 6e3neku, GopMyITioe 1Ie Tak:
«HatteextuBHima 30posi cydacHOi BiifHE He cTpiisie. BoHa 3MmiHIOE Te, IO
BU BBakaeTe mpasiotoy» [1]. ¥ mocmimaumsromy 3BiTi HATO (2025) KorHi-
TUBHA BiiflHA BHM3HAYAE€THCS SK BUKOPHCTAHHS BCIX JIOCTYITHHX 3HaHb,
cTparerii Ta IHCTPYMEHTIB JUIs BIUIMBY Ha TIOBEJIHKY JIIOAWHH 4Yepe3
KOTHIILIIO 3 KIHIIEBOIO METOI0 MaHIITyJIFOBaHHS IPOLIECOM YXBAJICHHS illleHb
[5, c. 7]. Hocnimuuns 1. Manmuk migkpeciioe, 0 KOTHITUBHA BiliHA 3MIHIOE
HE JIMIIE T€, IO JIIOAU AyMaloTh, a il Te, Ik BOHU yMaroTh [3, c. 45].
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